Event Promotion

Promoting your event is a shared responsibility between artist and venue. Our
combined efforts create a stronger presence across media platforms. Audiences

respond positively to direct artist communications, which is why it’s important for

you to actively engage with your audience where they are active and bring
prospective audiences closer to making the decision to purchase tickets.
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Stay social

Post on your social channels
during announce, on sale
and in the final weeks and
days leading up to your
performance.

Increased frequency creates
stronger recognition of your
key messages amongst
audiences.
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Email directly

Communicate with your
database via direct email
during key periods. This is
one of your most important
audiences.

Share content that gives
your audience an idea of
what your performance wiill

be like.

Reference the Centre

Make sure you reference
the Centre correctly,
tagging where possible.
‘Melbourne Recital Centre’
and ‘the Centre’ are
preferred. Drop the ‘the’.

|G: @melbrecital

FB: @melb.recital.centre
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