Facebook Events

Creating a Facebook event is a great way to create an engaged audience that has

demonstrated intent to attend your performance. Once users RSVP, you have a direct

line of communications with them, so make sure you make the most of it. Once

created, we will put advertising spend behind the event to ensure it reaches all the

right people.
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Create your event

Create an event from your
artist page (not your
personal profile) on
Facebook and invite
Melbourne Recital Centre
as a co-host.

Name the event Artist
Name — Concert Title’ to
reflect the concert as it
appears on the website.
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Invite people

Invite Facebook users who
you think will be interested
in attended the event. Avoid
inviting everyone in your
friend list, and instead be
selective, so as not to spam.

Make sure you’ve linked to
the website, added an
image and information
about the event.
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Share content

Don’t set and forget. Post
regularly in the event from
on sale to the date of your
performance. This will
prompt those that have
RSVP’d with a notification.

Try sharing varied content
that gives users a feel for
what the concert will be like
If they choose to attend.
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https://www.facebook.com/help/116346471784004

