Optimal Assets

Having a variety of assets allows us to optimise our campaign for individual media
channels. A combination of press shots, live shots and video assets help us to adhere
to best practice guidelines and prevent creative fatigue amongst audiences.

Consider how one image can be cropped to suit the needs of different platforms. The
more flexible your creative assets are, the more places we can serve ads to promote
your event, helping to bolster the overall performance of our campaigns.

Avoid imagery that is low resolution, over-edited, over-exposed, low contrast and
composite imagery (multiple images cut together).
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Landscape Landscape Square

Aspect ratio: 16:9 Aspect ratio: 5:4 Aspect ratio: 1:1
Resolution: 1920 x 1080 Resolution: 1350 x 1080 Resolution: 1080 x 1080
PIIDaIS/Iements incllude web, Placements include feed, Placements include feed,
eLM, screens, nstant in-stream, Marketplace, in-stream, Marketplace,
Articles, right column and

search Explore and Shop. Explore, Shop and eDM.
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Portrait
Aspect ratio: 4:5

Resolution: 1080 x 1350

Placements include feed,
in-stream, Marketplace,
Explore and Shop.
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Vertical
Aspect ratio: 9:16

Resolution: 1080 x 1920

Placements include stories,
reels and Audience

Network. MELBOURNE
RECITAL
CENTRE


https://en-gb.facebook.com/business/ads-guide/image/

